Ford Amphitheatre Summer Season Partnership Program

MARKETING PLAN & BUDGET




Name of partner:



Title of program:

Date of performance:

Sales goal (no. of paid tickets):
Paid tickets for previous Ford performance (if applicable)

No. of tickets:                                                                         Date of performance

TARGET AUDIENCES 



when to approach

best way to reach

Current ticket buyers 

1 

2 

3 

4

5

Ford partnership artists whose 

audiences/program relate to your event  

1 

2 

3 

Other organizations whose 

audiences/program relate to your event

NOTE: Are any of these organizations group sales candidates? You can give contact info to Ford Group Sales person to pursue. See the Group Sales Information document in the online Artist Workbook for more information.
1 

2 

3 

4 

5

Marketing Tool





Who will execute
when

cost $$$

Grassroots marketing 

Postcard distribution

Special flier design & reproduction

(other than Ford individual event postcard)

Email list trading; membership dues if required, etc.


Inclusion in Ford email blast



Ford


2 wks out
free

Direct mail 
Design & printing


Ford season brochure




Ford


April 1

free


Individual event postcard




Ford prints

4-6 wks out
free*









Artist distributes


Mail list acquisition (for postcard)


Ford ticket buyer lists




Ford supplies list



free









Artist selects targets from list
Mail processing & postage


Individual event postcard







4-6 wks out
25¢ per card**

*Unless you opt to design your own, in which case you may have to pay a designer; Ford pays for printing of 10,000 for single performance and 20,000 for multiple performances. You can have Ford print additional cards for $70 per 1000 but they must be printed at the same time as all the other cards in your group.

**This is an outside estimate that includes both processing and postage by the Ford’s mailing house based on mailing a minimum of 5,000 postcards;  your postcards will be delivered to the mailing house and they have Ford ticket buyer lists for your use.
Marketing Tool





Who will execute
when

cost $$$

Media relations 
Professional services:

Publicist/Marketing Consultant







3 mos. out min.

Photographer









4 mos. out min.












& night of?


Videographer








4 mos. out min












& night of?


Web master








3 mos. out min.

Press lists (email)





Receive from Ford

free

Materials: 

DVD/ video/ audio CD/ photo CD repro






3 mos. out min.

Duplicating release & other press kit materials





3 mos. out min.


press kit portfolios







3 mos. out min.

Postage

Express service

Internet


Ford web site





Ford


6 wks prior
free


ExperienceLA.com L.A. County Cultural Calendar

Ford


6 wks prior
free

Advertising 
Design & production

Placements:

Specialty publications

General interest publications


LA Weekly



Inclusion in Ford strip ad



Ford

2 wks


free


Ad(s) for your event (25% discount for Ford partners)





cost of ad
Marketing Tool





Who will execute
when

cost $$$

Printed Program

NOTE: You are required to produce a printed program to be inserted inside the Ford program wraparound. See online artist 
workbook for instructions.

Design & production

Ad sales

Sponsorship representation

Discount Ticket Services
Gold Star









use early as primer
LA Stage Alliance






.


use early as primer
Papering

Ford box office lists





Ford Box Office

2 weeks out min.
free

EXTERNAL TIMELINE 

Date 

Significant events


opportunities & threats 

Response plans
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