[Inside] the Ford
2010-2011 Winter Partnership Program
Application
Deadline:  Wednesday, March 17, 2010


Review program guidelines for eligibility and instructions before filling out application. 

1) APPLICANT ORGANIZATION INFORMATION
Applicant Organization Name:      
Non-Profit Status:
 FORMCHECKBOX 
Non-profit      FORMCHECKBOX 
 For profit
If your organization is a non-profit organization, you will be required to attach PDF copies of your organization’s 501(c)3 letter filed with the State of California as well as a list of your organizations’ Board of Directors and each member’s affiliations and or/title. Below please indicate the documents you will be including with your application as applicable. 
 FORMCHECKBOX 
 501(c)3 letter attached 

 FORMCHECKBOX 
 Board of Directors attached 
Tax ID Number:      
County Supervisorial District Information 
To look up your district by address, please visit: http://rrcc.lacounty.gov/OnlineDistrictmapApp/
To look up districts via County map, please visit: http://ceo.lacounty.gov/forms/lacmap.pdf
District where office is located (select one): 



 FORMCHECKBOX 
1     FORMCHECKBOX 
2     FORMCHECKBOX 
3     FORMCHECKBOX 
4     FORMCHECKBOX 
5      

District where most programming takes place (select one): 

 FORMCHECKBOX 
1     FORMCHECKBOX 
2     FORMCHECKBOX 
3     FORMCHECKBOX 
4     FORMCHECKBOX 
5

District(s) organization serves (check all that apply):


 FORMCHECKBOX 
1     FORMCHECKBOX 
2     FORMCHECKBOX 
3     FORMCHECKBOX 
4     FORMCHECKBOX 
5

Contact for Organization (person to whom to direct questions about the application):

Salutation:      
First Name:      FORMTEXT 

     
  Last Name: 
Title/Department:      
Address:      
City:      

State:   

Zip:             

Telephone: (   )    -    

Fax: (   )    -    
Email:      

Website:      
Best time to reach you:      
Orientation Attendance
Attendance at an orientation workshop is mandatory for companies applying to the program for the first time. Please see Page 1 of the [INSIDE] the Ford Winter Partnership Program Application Guidelines for more information.
Please indicate which Winter Partnership Program orientation workshop your organization attended:
 FORMCHECKBOX 
 Tuesday, February 2, 2010
 FORMCHECKBOX 
 Tuesday, March 2, 2010


2) ORGANIZATION BACKGROUND
a. Artistic Mission: Provide a brief description of organization’s Artistic Mission (please limit to 250 words or less and type in the space below).

     
b. Organization History: Include a brief history of organization, including significant administrative or artistic changes and/or major accomplishments and initiatives that have taken place (please limit to 1,000 words or less and type in the space below).

      

c. Track Record: Please describe the organization’s track record of successful productions relevant to your proposed production at the [Inside] the Ford Theatre (please limit to 500 words or less and type in the space below). 

     
d. Artistic Director: Provide a brief biography (please limit to 500 words or less and type in the space below).

     
e. Executive/Managing Director: Provide a brief biography (please limit to 500 words or less and type in the space below).

     
f. Administrative information:  Describe the administrative and financial stability of the organization, including the number of people employed both full and part-time (please limit to 500 words or less and type in the space below). 

     
g. Community and Core Audience: Describe the applicant’s community/core audience in terms of geography, age, cultural and economic characteristics, as applicable. Describe how the applicant identifies community/core audience needs and how the applicant develops programs to meet these needs (please limit to 500 words or less and type in the space below).

     


	3) ORGANIZATIONAL BUDGET – EXPENSES/SUPPORT
Use the line items below to provide the organization’s operating costs for the most recently completed fiscal year. This information will provide information to the review panel about the overall financial stability of the applicant organization.
If your organization has completed a Cultural Data Project Funder Report, you may submit your form and proceed to section 4. 
 FORMCHECKBOX 
 California Cultural Data Project Funder Report attached 
ORGANIZATIONAL BUDGET – EXPENSES
Most Recently Completed Fiscal Year – From       to      
	 

	I.  EXPENSES
	TOTAL

	  A.  Salaries & Fringe
	      

	1.  Artists & Performers
	      

	2.  Program – All Other
	      

	3.  Fundraising
	      

	4.  General & Administrative
	      

	5.  Fringe Benefits
	      

	Subtotal Salaries & Fringe
	      

	   B.  Operating Expenses
	      

	6.  Advertising & Marketing
	      

	7.  Artist Commission Fees
	      

	8.  Artists & Performers - Non-Salaried
	      

	9.  Catering & Hospitality
	      

	10.  Conferences & Meetings
	      

	11.  Cost of Sales
	      

	12.  Equipment Rental
	      

	13.  Facilities - Other
	      

	14.  Fundraising Expenses - Other
	      

	15.  Fundraising Professionals
	      

	16.  Honoraria
	      

	17.  In-Kind Contributions
	      

	18.  Insurance
	      

	19.  Internet & Website
	      

	20.  Lodging & Meals
	      

	21.  Office Expense - Other
	      

	22.  Other**
	      

	23.  Postage & Shipping
	      

	24.  Printing
	      

	25.  Production Costs
	      

	26.  Programs - Other
	      

	27.  Professional Development
	      

	28.  Professional Fees
	      

	29.  Public Relations
	      

	30.  Rent
	      

	31.  Supplies
	      

	32.  Telephone
	      

	33.  Touring
	      

	34.  Travel
	      

	35.  Utilities
	      

	Subtotal Operating
	      

	GRAND TOTAL EXPENSES (A +B)
	      


Budget Explanations required by funder: Provide notes to explain Line 22 “Other” if it totals 10% or more of your total expenses. This space may also be used to provide a narrative background of project expenses.      
ORGANIZATION BUDGET – SUPPORT

Most Recently Completed Fiscal Year – From       to      
	SUPPORT
	TOTAL

	A.  Earned Revenue
	     

	1.  Admissions 
	     

	2.  Ticket Sales 
	     

	3.  Tuitions 
	     

	4.  Workshop & Lecture Fees 
	     

	5.  Touring Fees
	     

	6.  Special Events - Other 
	     

	7.  Gift Shop/Merchandise Sales 
	     

	8.  Gallery Sales 
	     

	9.  Food Sales/Concession Revenue
	     

	10.  Parking Concessions
	     

	11.  Membership Dues/Fees
	     

	12.  Subscriptions
	     

	13.  Contracted Services/Performance Fees
	     

	14.  Rental Income – Program Use 
	     

	15.  Rental Income – Non-Program Use 
	     

	16.  Advertising Revenue
	     

	17.  Sponsorship Revenue
	     

	18.  Other
	     

	Subtotal Earned Revenue
	     

	B.  Support
	     

	19.  Trustee/Board Contributions
	     

	20.  Individual Contributions
	     

	21.  Corporate Contributions**
	     

	22.  Foundation Contributions**
	     

	23.  Government – City**
	     

	24.  Government – State**
	     

	25.  Government – Federal**
	     

	26.  Special Events – Fundraising
	     

	27.  Other Public Support
	     

	28.  Parent Organization Support
	     

	39.  In-kind Contributions
	     

	Subtotal Support
	     

	GRAND TOTAL REVENUE (A + B)
	     




4) PERFORMANCE PROPOSAL

Below you will provide information about your proposed production including title, premiere status, number and length of performances and preferred date range. You will also enter detailed information about your project including plot narrative, budget, marketing plan and technical information.
Title of Proposed Project:     
Name of Playwright:      
Project Description (1 sentence):     
 FORMCHECKBOX 
 Documentation of Playwright’s Permission to Produce attached
Written acknowledgement by the playwright or author’s agent that the work may be produced by the applicant company is required. This should be in the form of a letter or email, originating from the playwright or author’s agent and should include contact information (address, phone number, and email address) for the signator.
 FORMCHECKBOX 
 Copies of Proposed Script attached 

Please provide 3 copies. One electronic copy via email and two hard copies should be mailed or delivered to the Ford Administrative office.
Premier Status:  FORMCHECKBOX 
 Los Angeles/  FORMCHECKBOX 
California/  FORMCHECKBOX 
American/  FORMCHECKBOX 
 World premiere 

How many performances are you proposing?:     
Length of performance:     
Performance Dates: 
 FORMCHECKBOX 
 October 18 – December 13, 2010



 FORMCHECKBOX 
 January 3 – February 28, 2011



 FORMCHECKBOX 
 March 7 – May 1, 2011
Are there any dates from October-April when your organizations would not be able to present this project (250 words):     
a. Proposal Narrative: Describe the proposed project. Please be specific and include detailed information about the plot narrative and the development of the project. (Please limit to 1,000 words or less and type in the space below).
     
b. Marketing: Describe the proposed marketing and publicity plan, including a proposed timeline. How does the organization propose to market and publicize the project beyond the marketing support provided by the Arts Commission? How much does the organization propose to spend on marketing? Who will be involved in executing the marketing and publicity plan? (Please limit to 500 words or less and type in the space below). 

     
c. Technical: Describe the proposed technical design (e.g., lighting, sound, set, etc.). Include a description of the proposed technical plan identifying key milestones with a timeline for accomplishing them (please limit to 500 words or less and type in the space below). 
      

 FORMCHECKBOX 
 Technical/Scenic Documentation attached 

Attach preliminary technical or scenic plots or visual materials relevant to your proposal. Concept drawings of staging, costuming, lighting, or sets are accepted as well as photographs and other visual materials. Please provide descriptive information about each attached document and how it relates to your proposal.


5. ARTISTIC DOCUMENTATION INFORMATION 

Artistic documentation is crucial for evaluating the artistic quality of the applicant and/or project.  You may submit up to 2 samples of artistic documentation in DVD format and each sample should be no more than 5 minutes long. If submitting two samples, they must represent segments of two separate works. Each must be submitted on a separate DVD and clearly labeled. Describe each sample below.
SAMPLE #1
1. Title of the sample      
2. Artists featured      
3. Date the work was completed      
4. Total running time      
5. Track or chapter you would like the panel to review      
6. Brief description of the artistic sample discussing the relationship of the sample to the application      


SAMPLE #2

1. Title of the sample      
2. Artists featured      
3. Date the work was completed      
4. Total running time      
5. Track or chapter you would like the panel to review      
6. Brief description of the artistic sample discussing the relationship of the sample to the application      


6) PROJECT BUDGET
Using the provided line items, provide the projected expenses and income associated with the proposal.

If your project budget projects a significant deficit or surplus on the bottom line, or if you are projecting less than 10% of you total project costs for marketing, please explain in the space provided below.
INCOME:
Ticket Sales





     
Program Ads





     
Merchandise





     
Concessions





     
Other






     
Subtotal Earned






$     
Foundation/Corporations



     
Government 





     
Individuals donors




     
Other






     
Subtotal Contributed






$     
Total Income







$     
Surplus (Deficit)






$     
EXPENSES:

Rent ($1,000 per week)



     
Royalties & Artists Fees



     

Designers





     



Tech Director/Production Manager


     




Technical Crew/ Production Staff


     




(Include Ford crew as described in application)

Administrative Staff




     




Other






     
Subtotal Personnel






$     
Sets & Costumes




     
Additional Lighting & Sound Rental


     

Production Transportation



     
Insurance 





     
Other






     
Subtotal Production






$     
Design and Printing of Postcards


     
Print & Radio/TV




     
Press materials (photos, video, kits)


     
House Programs 




     
Mailing & Postage




     
Other






     
Subtotal Marketing/Publicity




$     
Total Expenses






$     
If your project budget projects a significant deficit or surplus on the bottom line, please explain below:     


7.) PAST PRODUCTIONS
Provide information for the three most recent past productions that your organization has produced. Please note that at least one review and documentation (photographs, press materials, etc.) must be provided as attachments for each productions run listed.
1. Title:     


Playwright:      

Premier:  FORMCHECKBOX 
 World     FORMCHECKBOX 
 West Coast     FORMCHECKBOX 
 United States     FORMCHECKBOX 
 Los Angeles

Dates of Run:       FORMTEXT 

     



Number of performances: 
Venue:     



Location of venue:      
Seating capacity of theatre:      
Average attendance performance:     
Total attendance over run:      
Admission:
 FORMCHECKBOX 
 Free
 FORMCHECKBOX 
Paid admission/Cost of ticket:      
Produced by:
 FORMCHECKBOX 
Self-produced
 FORMCHECKBOX 
 Co-presented/With      

 FORMCHECKBOX 
 Past Technical/Scenic Documentation attached 
 FORMCHECKBOX 
 Review attached 



2. Title:     


Playwright:      

Premier:  FORMCHECKBOX 
 World     FORMCHECKBOX 
 West Coast     FORMCHECKBOX 
 United States     FORMCHECKBOX 
 Los Angeles

Dates of Run:       FORMTEXT 

     



Number of performances: 
Venue:     



Location of venue:      
Seating capacity of theatre:      
Average attendance per performance:     
Total attendance over run:      
Admission:
 FORMCHECKBOX 
 Free
 FORMCHECKBOX 
Paid admission/Cost of ticket:      
Produced by:
 FORMCHECKBOX 
Self-produced
 FORMCHECKBOX 
 Co-presented/With      

 FORMCHECKBOX 
 Past Technical/Scenic Documentation attached 
 FORMCHECKBOX 
 Review attached



3. Title:     


Playwright:      

Premier:  FORMCHECKBOX 
 World     FORMCHECKBOX 
 West Coast     FORMCHECKBOX 
 United States     FORMCHECKBOX 
 Los Angeles

Dates of Run:      


Number of performances:      
Venue:     



Location of venue:      
Seating capacity of theatre:      
Average attendance per performance:      
Total attendance over run:      
Admission:
 FORMCHECKBOX 
 Free
 FORMCHECKBOX 
Paid admission/Cost of ticket:      
Produced by:
 FORMCHECKBOX 
Self-produced
 FORMCHECKBOX 
 Co-presented/With      


 FORMCHECKBOX 
 Past Technical/Scenic Documentation attached 
 FORMCHECKBOX 
 Review attached



8) PRODUCTIONS SCHEDULED FOR UPCOMING YEAR

Provide information for upcoming productions scheduled to be produced in 2010-2011. 

1. Title:     


Playwright:      

Premier:  FORMCHECKBOX 
 World     FORMCHECKBOX 
 West Coast     FORMCHECKBOX 
 United States     FORMCHECKBOX 
 Los Angeles

Dates of Run:       FORMTEXT 

     



Number of performances: 
Venue:     



Location of venue:      
Seating capacity:      


Admission:
 FORMCHECKBOX 
 Free
 FORMCHECKBOX 
Paid admission/Cost of ticket:      
Produced by:
 FORMCHECKBOX 
Self-produced
 FORMCHECKBOX 
 Co-presented/With      




2. Title:     


Playwright:      

Premier:  FORMCHECKBOX 
 World     FORMCHECKBOX 
 West Coast     FORMCHECKBOX 
 United States     FORMCHECKBOX 
 Los Angeles

Dates of Run:       FORMTEXT 

     



Number of performances: 
Venue:     



Location of venue:      
Seating capacity of theatre:      
Average attendance per performance:     
Admission:
 FORMCHECKBOX 
 Free
 FORMCHECKBOX 
Paid admission/Cost of ticket:      
Produced by:
 FORMCHECKBOX 
Self-produced
 FORMCHECKBOX 
 Co-presented/With      



3. Title:     


Playwright:      

Premier:  FORMCHECKBOX 
 World     FORMCHECKBOX 
 West Coast     FORMCHECKBOX 
 United States     FORMCHECKBOX 
 Los Angeles

Dates of Run:       FORMTEXT 

     



Number of performances: 
Venue:     



Location of venue:      
Seating capacity of theatre:      
Average attendance per performance:     
Admission:
 FORMCHECKBOX 
 Free
 FORMCHECKBOX 
Paid admission/Cost of ticket:      
Produced by:
 FORMCHECKBOX 
Self-produced
 FORMCHECKBOX 
 Co-presented/With      


9. FINAL CHECKLIST
The [Inside] the Ford application and supporting materials must be received by 5:00pm on Wednesday, March 17, 2010. Please note that is a received by date and not a post marked date. The subject line of the email(s) should read “ITF 2010-2011 Application-Theatre Company Name.” Applications and supporting materials submitted after the deadline will not be considered. 

The following supporting materials should be emailed to publicevents@arts.lacounty.gov:
· [Inside] the Ford Application: Sections 1-8 

· 501(3) Letter (if applicable)
· Board of Directors (if applicable)
· California Cultural Data Funder Report (if applicable)
· Playwright’s Permission to Produce

· 1 Copy of Proposed Script

· Technical/Scenic Documentation for Past Productions
· Technical/Scenic Documentation for Past Productions
· Recent Reviews for Productions from Past Year

The following documents should be mailed or delivered: 
· 2 hard copies of Proposed [Inside] the Ford script

· Artistic Documentation

John Anson Ford Theatres

Winter Partnership Program

2580 Cahuenga Blvd. E

Hollywood, CA 90068

Materials must be received by March 17, 2010. This is not a post marked date. Please call the Ford Administrative office at 323-856-5793 if you are interested in delivering or dropping off your Artistic Documentation. 

Identify the required documents that will be submitted with this application:

 FORMCHECKBOX 
 [Inside] the Ford Application: Sections 1-8 should be completed above. Submission via email.
SECTION 1 ATTACHMENTS:
 FORMCHECKBOX 
 501(c)3 Letter: If applicable, provide a copy of your organization’s official         non profit status documentation. Submission via email.
 FORMCHECKBOX 
 Board of Directors: If applicable, provide a list of your organization’s Board                   of Directors with each member’s affiliation. Submission via email.
SECTION 3 ATTACHMENTS:

 FORMCHECKBOX 
 California Cultural Data Funder Report: If applicable, you may submit your organization’s report and skip section 3 of the application. Submission via email.
SECTION 4 ATTACHMENTS:

 FORMCHECKBOX 
 Playwright’s Permission to Produce: Applicants must submit a written acknowledgement by the playwright or author’s agent that the work may be produced by the applicant company. Submission via email.
 FORMCHECKBOX 
 Copy of the Proposed Script: Provide 3 copies. One electronic copy via email and two hard copies submitted by mail or delivery.  
Scripts should be mailed to the following address:
John Anson Ford Theatres

Winter Partnership Program

2580 Cahuenga Blvd. E

Hollywood, CA 90068

Materials must be received by March 17, 2010. This is not a post marked date. Please call the Ford Administrative office at 323-856-5793 if you are interested in delivering or dropping off your scripts. 
 FORMCHECKBOX 
 Technical/Scenic Documentation: Attach preliminary technical or scenic plots or visual materials relevant to your proposal. Concept drawings of staging, costuming, lighting, or sets are accepted as well as photographs and other visual materials. Please provide descriptive information in the box provided about each attached document and how it relates to your proposal. Submission via email.
SECTION 5 ATTACHMENTS:
 FORMCHECKBOX 
 DVD/Artistic Documentation: Up to 2 samples of artistic documentation no longer than 5 minutes each will be accepted. Each must be submitted on a separate DVD and labeled. If submitting two samples, they must represent segments of two separate works. Submission via mail or in-person delivery. 
Additional Instructions regarding Artistic Documentation: Do not submit marketing/promotional materials as artistic documentation. Preview the artistic documentation before submitting them to ensure that there are no technical problems that might interfere with the panel's review of the work. While panelists generally spend no more than three to five minutes on the work sample(s) for each application, please be aware that the entire sample (not just the selected segment) is considered a part of the application package and may be reviewed. Panelists respond more favorably to substantive artistic excerpts rather than short edited clips with heavy narration.  Place selection(s) in priority order.
Artistic Documentation should be mailed to the following address:

John Anson Ford Theatres

Winter Partnership Program

2580 Cahuenga Blvd. E

Hollywood, CA 90068

Materials must be received by March 17, 2010. This is not a post marked date. Please call the Ford Administrative office at 323-856-5793 if you are interested in delivering or dropping off your Artistic Documentation. 
SECTION 7 ATTACHMENTS:
 FORMCHECKBOX 
 Documentation for Past Productions: Attach any previous set and lighting designs, plots, technical riders, and digital photos of sets from productions included from in the Past Productions section in the application. If available, the specific technical rider or requirements for the proposed program should be submitted. Submission via email.
 FORMCHECKBOX 
 Recent Reviews for Past Productions:  Attach reviews for productions included in the Past Productions section in the application. One review per past production is required. Submission via email.
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